
coloradoavidgolfer.com | 720-493-1729

2018 MEDIA KIT

THE OFFICIAL COLORADO GOLF MEDIA PARTNER OF

COLORADO SECTION OF THE PGA

COLORADO GOLF ASSOCIATION

COLORADO WOMEN’S GOLF ASSOCIATION

COLORADO OPEN CHAMPIONSHIPS



coloradoavidgolfer.com | 720-493-1729

THE MISSION
COLORADO AVIDGOLFER’S tagline—“elevating the game”—defines  

our philosophy. Viewing golf as a matter of pleasure as well as  
performance, we celebrate the people, places, products and passion  
that distinguish the game in the most beautiful state in the country. 

 
Across multiple platforms, Colorado AvidGolfer aspires to enrich our audience’s  
enjoyment of the game and the lifestyle surrounding it. Our suite of products  

serves as an authoritative prism through which to experience a world of  
courses, equipment and instruction—as well as one of exceptional destinations,  

superb cars, memorable meals and stylish clothing. We aim always to be  
the one-stop resource for the Colorado golf lifestyle.
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THE BRAND
COLORADO AVIDGOLFER is the premier regional, golf,  
travel and lifestyle media brand in the United States.  

With a multi-channel strategy, we deliver reach, engagement  
and results at a level unmatched!

PRINT
480,000 READERS

192,000 DIGITAL ISSUE READERS 
 

DIGITAL
534,500 PAGE VIEWS

(+8% year-over-year increase)*

206,000 UNIQUE VISITORS
(+33% year-over-year increase)*

E-MARKETING
38,000 E-NEWSLETTER SUBSCRIBERS

SOCIAL MEDIA
9,330 FOLLOWERS

(+17% year-over-year increase)*

EVENTS
FIVE MAJOR EVENTS

THE GOLF PASSPORT
COLORADO’S PREMIER GOLF AND DINING  

MEMBERSHIP PROGRAM

                                                                                                    *Based on Monthly Average Jan-Aug 2017 vs. Jan-Aug 2016
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AUDIENCE
Affluent and well-educated 

MEDIAN AGE: 49

AVERAGE HOUSEHOLD INCOME: $146,705

PARTNERS, OWNERS OR EXECUTIVES: 59%

COLLEGE EDUCATED: 92%

LIVE IN TOP 25 WEALTHIEST ZIP CODES IN METRO DENVER: 48%

MALE: 88%

FEMALE: 12% 
 

Travel savvy 

WILL TAKE 2-3 GOLF VACATIONS WITHIN COLORADO: 59%

WILL TAKE 2-3 GOLF VACATIONS OUTSIDE OF COLORADO: 54%
 

Golf-minded

MEMBER AT A PRIVATE CLUB: 52%

PLAYS GOLF AT RESORT COURSES: 53%

PLAYS MORE THAN 25 ROUNDS PER YEAR: 73%

 

                                                                                      Sources: Bruce Bell and Associates & Denver Business Journal Book of Lists
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PURCHASING POWER
Purchase plans over the next 12 months 

WILL BUY A NEW AUTOMOBILE: 47%

WILL BUY FINE JEWELRY: 25%

WILL BUY REAL ESTATE: 33%

WILL DINE OUT A MINIMUM OF 2X PER WEEK: 73%

WILL BUY GOLF EQUIPMENT/GEAR: 88%

WILL HIRE A FINANCIAL PLANNER: 40%

WILL BUY HEALTH/AUTO/LIFE INSURANCE: 45%
 

                                                                            Sources: Bruce Bell and Associates & Denver Business Journal Book of Lists
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CONTENT
Our award-winning editorial encourages readers to  

embrace the game of golf and the lifestyle surrounding it.

SPRING 
Annual CAGGY Awards

(FEB/MAR) ad close: 1/17

APRIL
Private Club Guide

ad close: 3/7

MAY
Health and Fitness

ad close: 4/4

JUNE
Golf Course Real Estate, Colorado Mountain Golf and Travel

ad close: 5/2

JULY
Peak Season Colorado Mountain Golf and Travel

ad close: 6/6 

AUG/SEPT
The Good Life Special

ad close: 7/3

FALL 
Mile High Golf at $52.80,  

Warm-Weather Travel Guide
(OCT/NOV) ad close: 9/5

WINTER 
Annual Winter Travel Isuue
(DEC/JAN) ad close: 10/31
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BUFFED, BOTH PHYSICALLY AND SENTIMENTALLY, Vance Joseph stands under 
a hot sun hovering above the Denver Broncos’ practice field at Dove Valley. Freshly 
showered after putting his team through a two-hour practice, the team’s head coach has 
exchanged his coaching gear for golf attire. He willingly takes a break from football film 

study and roster decisions for photographs and golf conversation. 
Joseph sports a bright, tight-fitting orange shirt bearing a Broncos logo. 

For the first few photos he pulls a Titleist driver from the bag, and 
removes the buffalo head cover that serves as a clear proclamation 

of his University of Colorado allegiance. 
The Broncos’ 16th and newest head coach also could 

be the strongest in the franchise’s 58-year history. It’s 
highly unlikely that Mike Shanahan could ever match 
the 420-pound squats Joseph posted in the weight room 
during his playing days at Colorado and two seasons in 
the National Football League. 

When asked to show off his muscles during one 
pose, Joseph laughs—bellowing the trace of his smooth 
baritone voice that’s quite suitable for crooning any 
R&B slow jam in a karaoke catalog. It’s the same 
rich voice that greets arriving passengers aboard 
the train that shuttles them to the main terminal 
at Denver International Airport.  

In between snaps from the camera, Joseph, 
who turned 45 years old September 20, explains 
why big biceps don’t necessarily translate into 
great golf scores.  

“Football is an explosive sport,” Joseph 
says. “In football we do everything hard and 
fast, and that can work against your golf swing. 
You want timing, rhythm and smoothness. 
Most football players struggle with that. They 

swing way too hard. I struggled with that for a 
long time when I was younger. It’s the tempo of 
the swing, letting the club do the work.  

“I’m more into accuracy versus distance now. 
I used to swing out of my shoes. But there’s a way 

to explode without over-swinging.” 
Joseph’s best round is an 87, shot at the Omni 

Interlocken in Broomfield — which is one of the Colorado courses (along 
with Sanctuary and Fossil Trace) he enjoys.  

Lowering scores, let alone finding time to relax with a round of 
golf, is tough for Joseph because of the daily demands on a head 
football coach’s schedule — especially at the NFL level. He’ll get in 
an occasional round with his wife, Holly. He’s also enjoyed time on 

Taking over Denver’s favorite team as his first NFL 
head coaching job, the former CU Buff brings a world 
of experience from the gridiron and the greens.

By SAM ADAMS
Portrait by JUSTIN TOFOYA

VanceJoseph’s

LAUGHTIME SHOW: The 
Broncos’ usually stoic head 
coach breaks form during his 
interview at the team’s Dove 
Valley Training Facility.
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GUESS WHAT? The golf ball has no interest in 
how good your swing looks. All it really cares 
about is the moment of impact—the point at 
which it receives all its flight data from the golf 
club. Is the clubface square to its intended tar-
get? What swing path is the club traveling on? 
And, is the club (with an iron) accelerating on a 
downward path? To me, these are the three most 
critical elements in the golf swing. Therefore, one 
of the fastest ways to hitting better golf shots is 
to focus your practice on improving your impact 
position.

One of the major problems I see at the mo-
ment of impact is when the golf club bottoms 
out too soon. Depending on how aggressive the 
golf swing is, you’ll typically hit the ground be-
hind the ball or completely top it. Here’s a simple 
impact drill that will dramatically improve your 
ball-striking and consistency. By simply placing a 
two–by–four behind your golf ball you will learn 
very quickly not only how to start the backswing 
correctly but also how to “educate the hands and 
arms” to create a tour-quality impact position.

Player’s Corner  
LESSON

Put the Wood 
to Your Swing
A two–by–four drill will help nail your impact  
position. By Alex Fisher
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2.TAKEAWAY Start your backswing with your 
hands and arms. This will ensure that the 
club clears the two-by-four. If you start your 

backswing with your body, you will sway off the 
golf ball and hit the two-by-four on the takeaway. 
Focus on making just a half swing at this point. The 
smaller swing will make it easier for you to execute 
the drill correctly.

3. DOWN SHIFT As you begin your downswing, 
start transferring your weight toward your 
front foot. If you don’t shift, you are likely 

to hit the two-by-four before you get back to the 
golf ball. Really focus on driving with your right arm 
down towards the golf ball so that the club travels 
on a descending path.  

1. SET UP Using a short 
iron, place the two-
by-four approximately 

one foot behind the ball, 
perpendicular to your toe 
line. Any closer and your 
club will not clear it on 
the takeaway. The golf ball 
should be positioned in the 
middle of your stance and 
you should look like you are 
getting ready to make a  
full swing.
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GEAR GUIDE     2017 
TECHNOLOGY continues to improve the 

performance of golf clubs. Despite USGA 

limits, club designers are finding new ways to 

make the ball leave clubfaces at ever-faster 

speeds. Iron faces are getting thinner and 

thus “springier.” Golf balls have softer covers 

to produce stop-fast control but fly even 

further. Milling techniques produce more spin 

and buttery sensations of “feel.”

The 2017 Colorado AvidGolfer Gear Guide lists 

clubs and balls that can increase your enjoyment 

of our favorite pastime. Our selections help 

narrow the number of products you should try 

and see for yourself.

The club manufacturers stress the need for 

“fitting” to help us achieve greater consistency. 

Quantitative analysis does enable us to achieve 

better results, but remember you can't just buy 

a better game. Lessons and practice are also 

rumored to help.

By Ted Johnson
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PRINT
Total print circulation 

480,000 ANNUAL READERSHIP 
AVERAGE OF 30,000 COPIES PER ISSUE 

15,000 SUBSCRIBERS 
15,000 SINGLE COPY

38,000 DIGITAL COPY DISTRIBUTION 
PUBLISHED 8 TIMES PER YEAR 

AWARD-WINNING CONTENT
 

EXCLUSIVE PRIVATE CLUB SUBSCRIBER PROGRAM
As a member benefit, 34 private country clubs provide  

a mailed subscription of Colorado AvidGolfer to their members.

HIGH-PROFILE TOUR EVENT DISTRIBUTION
Since 2002, Colorado AvidGolfer is the official Colorado golf media partner  

at all PGA, LPGA and USGA Championships played in Colorado. 

Magazine distribution 

RACK DISTRIBUTION AT ALL PRIVATE, RESORT AND HIGH DAILY-FEE GOLF COURSES  

FEATURED IN-ROOM AT TARGETED RESORTS AND HOTELS 

PROVIDED TO PLAYERS AT MORE THAN 300 CHARITY TOURNAMENTS  

63 LUXURY AUTOMOBILE DEALERSHIPS 

HIGH-PROFILE AREA RESTAURANTS AND STEAKHOUSES 

FASHION AND GOLF RETAIL OUTLETS 

REAL ESTATE COMMUNITIES AND OFFICES 

TRADE SHOW AND PROMOTIONAL EVENTS 

HIGH-END FBO AND PRIVATE AIRPORTS 

MORE THAN 700 DOCTORS’ AND DENTISTS’ OFFICES
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WEBSITE
coloradoavidgolfer.com 

MOBILE-FRIENDLY AND RESPONSIVE ON ANY DEVICE

OPTIMIZED USER EXPERIENCE

SORTABLE AND SEARCHABLE COURSE FINDER WITH 250+ COLORADO COURSES

CLEAN DESIGN WITH POWERFUL ADVERTISING OPPORTUNITIES

INCREASED VIDEO OUTPUT AND OPPORTUNITIES

INTEGRATED CONTENT MARKETING OPPORTUNITIES

INTUITIVE CATEGORY STRUCTURE AND NAVIGATION

 
47,250 AVERAGE MONTHLY PAGE VIEWS
+9% YEAR-OVER-YEAR INCREASE* 

19,000 AVERAGE MONTHLY UNIQUE VISITORS 
+34% YEAR-OVER-YEAR INCREASE* 

                                                                                             *Based on Monthly Average Jan-Aug 2017 vs. Jan-Aug 2016
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E-PLATFORM
Weekly and exclusive client blasts

35,000-40,000 OPT-IN E-SUBSCRIBERS 

21%-45% OPEN RATE 

WEEKLY & EXCLUSIVE CLIENT BLASTS 
 

MOBILE-FRIENDLY DESIGN 

FRESH WEEKLY CONTENT  
 

GOLF DEALS AND TRAVEL PACKAGES
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SOCIAL IMPACT
Interaction and engagement strategies

5,670 FACEBOOK FANS 
+14% YEAR-OVER-YEAR INCREASE* 

2,200 TWITTER FOLLOWERS 
+10% YEAR-OVER-YEAR INCREASE* 

1,470 INSTAGRAM FOLLOWERS 
+47% YEAR-OVER-YEAR INCREASE* 

BOOSTED CONTENT MARKETING 
 

BEHAVIORAL TARGETING 

RELATIONSHIP BUILDING

                                                                                             *Based on Monthly Average Jan-Aug 2017 vs. Jan-Aug 2016
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EVENTS
Consumer-based, experiential opportunities.

More than 1,200 high-end golfers and community influencers reached.

THE TOURNAMENT SERIES (since 2007) 
 3-EVENT, 3-COURSE SERIES

DIFFERENT VENUES EVERY YEAR 

THE CORPORATE CUP (since 2005) 
THE ULTIMATE CORPORATE EVENT 

RED SKY GOLF CLUB 

CORDILLERA GOLF EXPERIENCE (since 2008) 
A TOP MOUNTAIN GOLF WEEKEND 

CLUB AT CORDILLERA 

PRIVATE CLUB DAYS (since 2010) 
COLORADO’S ONLY PRIVATE CLUB EVENT SERIES 

THE GOOD LIFE PARTY 
ANNUAL ISSUE CELEBRATION 

CUSTOM CLIENT EVENTS
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THE GOLF PASSPORT
Colorado’s premier golf and dining program

ANNUAL MEMBERS 4,000 

RETAIL PRICE  $79.95 

GOLF COURSE OFFERS  
60+ PUBLIC, RESORT AND PRIVATE 

DENVER RESTAURANT OFFERS 150+

A DOZEN CALLAWAY CHROME SOFT GOLF BALLS

EXCLUSIVE MEMBERSHIP OPPORTUNITIES

$100,000+ IN MARKETING

RETAILERS INCLUDE 
 PGA TOUR SUPERSTORE, KING SOOPERS AND MORE

Refer your friends to 

become Colorado AvidGolfer

GOLF PASSPORT members

and receive $5* for each friend!

That’s $25!

See details inside.   *limit five friends

Refer your friends to 

become Colorado AvidGolfer

GOLF PASSPORT members

and receive $5* for each friend!

That’s $25!

See details inside.   *limit five friends

Invite Your Friends! 
Invite Your Friends! 
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CONTACT
MEDIA INQUIRIES

 
For more information on integrated marketing solutions and rates,  

please contact your account rep at 720-493-1729.

ADVERTISING SPECIFICATIONS
 

PRINT ADVERTISING INFORMATION
Materials are due at ad close.  

Proofread your ad (check spelling, address, phone number, etc).  
SUBMIT PRINT AD MATERIALS via e-mail to cindy@coloradoavidgolfer.com

FOR QUESTIONS regarding file preparation please  
contact jani@coloradoavidgolfer.com.

DIGITAL ADVERTISING INFORMATION
Materials are due one week before contracted campaign start date.  

Please proofread your ad (check spelling, address, phone number, etc). 

FOR ANY QUESTIONS regarding file preparation and to SUBMIT DIGITAL AD MATERIALS,  
please e-mail alex@coloradoavidgolfer.com.


